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The Legends in Consumer Behavior series captures the essence of the most important contributions made in the field of consumer
behavior in the past several decades. It reproduces the seminal works of the legends in the field, which are supplemented by
interviews of these legends as well as by the opinions of other scholars about their work.

 
The series comprises various sets, each focusing on the multiple ways in which a legend has contributed to the field. This first set in
the series, consisting of 10 volumes, is a tribute to Russell W. Belk. Belk is one of the most prolific contemporary consumer behavior
and marketing scholars. He authored one of the seminal papers in marketing field, “Possessions and the Extended Self.”

 
Russell W. Belk is the Kraft Foods Canada Chair in Marketing at the Schulich School of Business at York University in Toronto.
His research involves the meanings of possessions, collecting, gift-giving, sharing and materialism and his work is often cultural,
visual, qualitative, and interpretive. He is the co-founder of the Association for Consumer Research Film Festival and has over 550
publications. He is currently on the editorial boards of 20 journals and is Associate Editor of the Journal of Consumer Research. He
is past president of the Association for Consumer Research and the International Association of Marketing and Development, and is
a fellow in the Association for Consumer Research and the American Psychological Association. He has received the Paul D.
Converse Award, two Fulbright Fellowships, Society of Marketing Advances Distinguished Marketing Scholar Award, and honorary
professorships on four continents. In 2005 he received the Sheth Foundation/Journal of Consumer Research Award for Long Term
Contribution to Consumer Research. Besides York, he has also taught at the University of Utah, University of Illinois, Temple
University, Claremont Graduate University, and universities in Eastern and Western Europe, Asia, Africa, New Zealand, and
Australia.

 
The series is edited by Jagdish N. Sheth, who is the Charles H. Kellstadt Professor of Marketing in the Goizueta Business School at
Emory University, U.S.A. He is Past President of the Association for Consumer Research (ACR), as well as Division 23 (Consumer
Psychology) of the American Psychological Association.  He is also a Fellow of APA.  Professor Sheth is the co-author of the
Howard-Sheth Theory of Buyer Behavior, a classic in consumer behavior published in 1969.

 
This set includes:

Volume I: Early Work: Situations, Symbolism, and Critiquing the Dominant Paradigm 
Editor: Hope Jensen Schau
 
Volume 2: An Alternative Approach: Re-enchanting Consumption 
Editor: John F Sherry, Jr.

Volume 3: Materialism and Consumer Culture: Questioning What Matters in Life
Editor: Güliz Ger 

Volume 4: Consumer Sense of Self and Identity 
Editor: John W Schouten 

Volume 5: Historical and Cultural Approaches to Consumption 
Editor: Janeen Arnold Costa and Gary J Bamossy 

Volume 6: Globalism and Consumption 
Editor: Samuel K Bonsu 

Volume 7: Gift-giving, Sharing, and Consumption Holidays
Editor: Cele Otnes 

Volume 8: Collecting, Luxury, and the Production of Consumer Desire
Editor: Søren Askegaard 

Volume 9: Discipline and Liberation in Consumption 
Editor: Craig J Thompson 



Volume 10: Magic and Religion in Consumption Practices
Editor: Robert V Kozinets
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From reader reviews:

Elaine Bell:

As people who live in the particular modest era should be up-date about what going on or data even
knowledge to make all of them keep up with the era which is always change and make progress. Some of
you maybe may update themselves by reading through books. It is a good choice for you but the problems
coming to a person is you don't know what one you should start with. This Legends in Consumer Behavior:
Russell W. Belk is our recommendation so you keep up with the world. Why, because this book serves what
you want and want in this era.

Sharron Marty:

This Legends in Consumer Behavior: Russell W. Belk are usually reliable for you who want to be considered
a successful person, why. The explanation of this Legends in Consumer Behavior: Russell W. Belk can be
one of the great books you must have is definitely giving you more than just simple reading through food but
feed you with information that perhaps will shock your previous knowledge. This book is usually handy, you
can bring it everywhere and whenever your conditions in the e-book and printed types. Beside that this
Legends in Consumer Behavior: Russell W. Belk forcing you to have an enormous of experience for instance
rich vocabulary, giving you trial run of critical thinking that could it useful in your day activity. So , let's
have it appreciate reading.

Victoria Manson:

This book untitled Legends in Consumer Behavior: Russell W. Belk to be one of several books that will best
seller in this year, honestly, that is because when you read this reserve you can get a lot of benefit onto it.
You will easily to buy this specific book in the book retail outlet or you can order it via online. The publisher
in this book sells the e-book too. It makes you more easily to read this book, as you can read this book in
your Mobile phone. So there is no reason for you to past this guide from your list.

Linda Justice:

Playing with family within a park, coming to see the ocean world or hanging out with close friends is thing
that usually you will have done when you have spare time, after that why you don't try issue that really
opposite from that. Just one activity that make you not experience tired but still relaxing, trilling like on
roller coaster you already been ride on and with addition details. Even you love Legends in Consumer
Behavior: Russell W. Belk, you could enjoy both. It is excellent combination right, you still need to miss it?
What kind of hang type is it? Oh can happen its mind hangout guys. What? Still don't get it, oh come on its
referred to as reading friends.
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